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Germany: 2024 Outlook

• Advance bookings already significantly higher

• High competition

• Access remains same

• Demand still strong for trips within Europe

• Value for money important – price sensitivity

• Higher costs for flights and hotels – higher revenue

• Potential for luxury and golf – CCircle award
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France: 2024 Outlook
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Key Moments 2024
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Jan-Feb Fill your heart with Ireland campaign (burst 1)

CMT Stuttgart

Northern Ireland campaign with Lufthansa

Mar-May ITB Berlin

Wild Atlantic Way campaign

Boating campaign

Luxury & Golf Workshop

Sept-Oct Fill your heart with Ireland campaign (burst 2)

‘Home of Halloween’ activity

Oct-Dec Ireland Meets Germany

Kickstart campaign

All year Culture Ireland’s ‘Ireland in Germany’ 
campaign and events

‘Always on’ digital and social media activity

Media and influencer visits 

Trade visits and training

Publicity / press content push



Key Moments 2024
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Feb Fill your heart with Ireland campaign (burst 1)

Six Nations France v Ireland, Marseille

St Brigid’s Day promotions

Co-operative activities

Mar-June La Semaine d’Irlande – Ireland Week

Trade roadshow (Paris, Lyon, Nantes)

Wild Atlantic Way campaign – celebrating 10 
years

Sail-Rail

Belfast 2024

Bloomsday

Virtual trade workshop

Sep-Oct Fill your heart with Ireland campaign (burst 2)

Paris Paralympic Games

IFTM, Paris

‘Home of Halloween’ activity 

Cazoo Open de France

Luxury event

Nov-Dec Winter activity / kickstart campaign

All year ‘Always on’ digital and social media activity

Media and influencer visits

Trade visits and training

Publicity / press content push



Inspiring Visitors



Germany – Advertising

Ireland GolfStory with Marcel Siem: YouTube campaign with 380K views

• Fill your heart with Ireland campaign

• Northern Ireland campaign

• Uke – part 2

• Luxury and golf
Social mediaAdvertorials in Wanderlust, einfach los!and more



Ireland Lovestory: YouTube campaign with 1.6M+ views



Germany – Publicity

• Influencer trips

• Content push

• Media visits

• Media partnerships

• Belfast 2024

Reisen Reisen influencer trip and podcast Group press trip with Lufthansa

Culture content push -  Zeitgeist Irland 2024



France – Advertising

• Fill your heart with Ireland campaign

• Northern Ireland campaign

• Belfast for off-season short breaks

• Halloween

Northern Ireland digital and social campaign:
22M opportunities to see

OTA partnership with EasyVoyage promoting 
Belfast for off-season short breaks

Social media

Soft adventure in Northern Ireland campaign: 
67K opportunities to see



France – Publicity 

Travel report on British Isles, including Northern Ireland 
– 30K opportunities to see

Article on ’Dongeons & Dragons' filming locations in 
Northern Ireland – 1.3M opportunities to see

Article and video in ouest-france.fr about Derry Halloween

• Influencer trips

• Content push

• Media visits

• Media partnerships





Supporting 
Economies and 
Communities



Germany – Supporting Economies and Communities

• Boating campaign

• Media and trade visits

• Trade and media partnerships

Travelbook.de ad

@couchflucht influencer trip, 10.5K followers

Trade fam trip



France – Supporting Economies and Communities

Initiatives for regions 
and seasons

Co-op with Odigeo on Opodo, GoVoyages and eDreams to 
promote Paris – Belfast, Dublin, Cork, Shannon, Kerry

Co-op with Ryanair to promote flight to Belfast 

Co-op with Voyage Privé to promote packages to Belfast, 
Dublin, Cork, Shannon



Strengthening 
Partnerships



Germany – Strengthening Partnerships

ITB Berlin

Ireland meets Germany

DRV’s Destination Forum - Famtrips

ITB Berlin
Ireland meets Germany
Trade fam trips



Strengthening Partnerships: how you can work with us

• Campaigns, newsletters, social media offers and 
competitions

• Offers for Ireland.com

• Trade training and webinars

• Ireland Week, France

• Ireland meets Germany Luxury & Golf

• Support for trade and media visits

• German and French speakers for podcasts and 
radio interviews

• Ireland meets Germany

• Influencer offer codes



France – Strengthening Partnerships

IFTM Paris with 3 Northern Ireland partners: 
Games of Thrones Studio Tour, Historic Royal 
Palaces, Loughview Leisure Group

Luxury workshop with 4 Northern Ireland partners: Other World Collection, 
Titanic Belfast, Hastings Hotels, The Harrison: Chambers of Distinction

Slow Tourism in Northern Ireland webinar with Donna Fox Tours, 
Tracey's Farmhouse Kitchen, Walk It Off NI
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