
Event Marketing Plan 
Strategy Guidance

Tourism Events





❖Brand exposure for the destination 

❖Identify tactics to reach local and nation audiences. E.g. 

domestic, ROI & GB (For Large Events, target international 

visitors including Europe, America etc)

❖Identify methods to reach your target audience



































































Tourism NI additional resources:

NI Domestic Market Review (with Priority Segments): 
https://www.tourismni.com/build-your-
business/sector/accommodation/accommodation-trends-and-
opportunities/ni-market/

ROI Market Review:
https://www.tourismni.com/roi-market/
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